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Cautionary Note About Forward-Looking Statements

All statements other than historical facts contained in this presentation, including statements regarding our future
financial resufts and position, business policy and plans, objecfives of management for future operations and our
intentions and ability fo pay dividends and complete any share repurchases, are forward-looking statements that are
subject to material risks and uncertainties. The words ‘believe,” “may," “could," “plans” “estimate,” “confinue,"
“anficipate,” ‘intend,” “expect” and similar expressions, as they relate to Cifi Trends, are intended to identify forward-
fooking statements. Investors are caufioned that any such forward-looking staferments are nof guaranfees of fufure
performance or results and are inherenfly subject fo risks and uncertainties, some of which cannot be predicted or
guantified. Actual results or developments may differ materially from those included in the forward-fooking statements
as a result of various factors which are discussed in Cifi Trends filings with the Securities and Exchange Commission.
These risks and uncertainties include, but are not imited to, uncerfainties refating to economic conditions, growth risks,
consumer spending patfems, competition within the indusfry, compefition in our markets, the ability to anficipate and
respond to fashion frends and the outcome of our current proxy fight and any other actions of activist sfockholders. Any
forward-looking statements by the Company with respect fo the Company’s intenfion fo declare and pay dividends,
repurchase shares pursuant fo the share repurchase program, or otherwise, are intended fo speak only as of the date
such statements are made. Except as required by applicable law, including the securities laws of the United States and
the rules and regulations of the Securities and Exchange Commission, Cifi Trends does nof undertake fo publicly
update any forward-fooking statements in this presentafion or with respect to matfers described herein, whether as a
resulf of any new information, future events or otherwise.
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The Right Leadership and Strategy to Increase Stockholder Value

Citi Trends began a strategic pivot in 2012 which, under Ed Anderson’s leadership, has dramatically
improved our perfermance over the last five years

*  Qur business model now is no longer comparable to what it was ten years ago. Significant
changes in the retail environment and the branded urban apparel market forced significant
strategic adaptation on our part

* QOur stockholders are better off for it. Amid a difficult environment for small-cap specialty
apparel retailers, Citi Trends has delivered superior 3- and 5-year total stockholder returns as
compared to our peers and our sector benchmark

* Inthe process, we developed a strong, deep management team, as evidenced by the recent
promotions of Bruce Smith to acting CEO and Brian Lattman and Christina Short to General
Merchandise Managers

* As our turnaround progressed, we freshened our Board with new, highly-qualified
independent directors. Macellum's nominees offer no relevant experience, skills or
perspectives that are not already well-represented in the boardroom

* Qur recent dividend increase and share buyback program build on the steps we took in 2015
to begin returning capital to stockholders and demonstrate the Board's strong determination
to drive stockholder value




In a Challenging Retail Environment, We Have

Meaningfully Outperformed Our Peers and Benchmark Index

Total Stockholder Return Relative to Peers and Index!!
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We Began Returning Excess Capital to Stockholders 2 Years Ago

We Are Committed to Continuing that Discipline

When we began our strategic pivot, we focused on cutting capital expenditures and conserving
cash

*  From 2012 to 2016, as a result, we generated $145.3 million of cash from operations and
produced $74.9 million in free cash flow after capital expenditures. When conditions permitted,
we re-launched a new store growth program with attractive returns on capital

* Having achieved stability in the business,

— In 2015 we began returning excess cash to stockholders, initiating a regular dividend and
completing a $15 million share buyback

— In 2017 we enhanced our capital return program — while ensuring adequate reserves to
fund growth initiatives and meet other contingencies — by

O Increasing the regular dividend 33%
O Initiating an additional $25 million share buyback

O Committing to return to stockholders excess cash over an $80 million minimum
balance
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We Do Not Believe a Proxy Fight is Necessary

We Have Tried to Avoid It

Citi Trends has long been committed to ongeing, constructive dialogue with its stockholders

*  When we were first approached by Macellum this February, we took this same open, collaborative
approach. Macellum demanded the Board add two new directors, including its own CEO

The current Board is comprised of highly qualified individuals with compelling backgrounds in retail
merchandising, operations and finance. The Board is also, however, always willing to consider
adding qualified individuals who can help drive long-term stockholder value. Over the past two
months we made five settlement offers:

— We proposed promptly adding two additional independent, well-qualified directors not
affiliated with Macellum, but who were mutually-agreeable to both Macellum and the Board

Even after Macellum filed its preliminary contested proxy, we again proposed a settlement in
which we would promptly appoint two new directors from a list provided by Macellum (but not
otherwise affiliated with Macellum), so long as they satisfied the Company's corporate
governance guidelines

*  Macellum has rejected every overture we have made, insisting that its CEO be appointed to the

board at any cost while also refusing even to make its nominees available for standard vetting by
our Nominating and Corporate Governance Committee
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The Right Business Model to Generate Profitable Growth and

Stockholder Value

*  Leading retailer of off-price, urban fashion apparel with $700 million in sales

* Shopping environment and merchandise tailored to a large, core customer base focused on trend
setting fashions with a greater propensity to purchase apparel

— 70% African American
—  $20k to $40k in median household income
¢ Differentiated merchandise, including both apparel and non-apparel, for the entire family
— Ladies’, children's and men’s apparel: 64% of sales
— Accessories (including footwear) and home products: 36% of sales

*  Off-price current fashions and national leading brands that are 20% to 70% below mall and
specialty store prices

® 538 store locations in 31 states

*  Market capitalization: ~$266 million (NASDAQ: CTRN)"

1. Asof Apeil 21, 2017
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We Responded Effectively to a Dramatic Change in Our Customers’

Fashion Preferences

Citi Trends has evolved through three distinct phases as a company since its initial public
offering on May 18, 2005

i I
IPO - December 2009 @ January 2010 - December 2011 1 January 2012 - Present
i 1
Urban Apparel Retailer Focused on Urban | I Turnaround and Major Strategy Shift
Brands j  UrbanBranded Apparel Rapid Decline ' o0 564 on Unbranded Urban Fashions
* Ed Anderson as CEOQ . CTRM comparable store sales, gross . CTRN Board reacted quickly and
1 margin ard EBITDA decline 1 effectively
* Successiul IPO in May 2005 I precipitously |
— Ed Anderson returned as CEC
* Rapid growth supported by streng 1 I
popularity of urban brands I | — Jason Mazzola hired as CMO
* David Alexander named CEOin 2009 | I - CTRN effectively reinvents itself at a
. N . I I time of rapid change in the retail
Elizabeth Feher JU]I"IEd as CMO in 2008 I l Ianmcape
I I - Mew positioning as an urban fashion,
1 | off-price retailer with offerings in both
I I apparel and non-apparel
1 i
TSR: 97.3% : TSR: (68.2%) : TSR: 99.1%
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Urban Brands Were the Driver of Sales through 2009

* For many years, Citi Trends executed a highly successful strategy based on
providing value-priced urban branded apparel to its core base of lower income
African American consumers

— Citi Trends was capitalizing on the growth of key urban brands such as Roca
Wear, Apple Bottoms, Dereon, South Pole and Baby Phat, among others, by
offering these brands at prices lower than “full-price” competitors

— These brands were often founded and backed by popular music or pop culture

celebrities and were considered the cutting edge of fashion by Citi Trends’ core
customers

— During this period, Citi Trends sourced much of its apparel directly from these

brands through a combination of off-price purchases and large volume
purchases placed well in advance of the particular selling season
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A Dramatic Decline in Sales of Urban Brands Began Mid-2010

Beginning in mid-2010 and accelerating into 2011, the major urban brands became
more mainstream and lost their fashion relevance with African American consumers

Citi Trends Urban Brand Sales Trend ($mm) Citi Trends 2010 Top 5 Urban Brand Sales ($mm)

2010 2011 2012 2013 2014 2015 2018 $ Dec. % Dac.

RocaWear  $61 $86 $58 S38 21 S8 &7 (S54) (28%)

Apple Boltoms 27 26 21 7 3 2 2 (24) (91%)

Dereon % 17 4 0 0 0o A 25) (98%)

Southpole 2» % & 4 a4 2 2 (20) (91%)

Baby Phat A 13 11 3 1 12 (18) (88%)
2010 2011 2012 2013 2014 2015 2016 Total $156 $138 590 $51 S28  S14  $15  ($141) (91%)
mmm Total Branded Sales Eranded as a % of Total Sales
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A Dramatic Decline in Sales of Urban Brands Began Mid-2010 (Cont'd)

Citi Trends Quarterly Comp Store Sales

10%

B -
(1% . B B =
(4%} {? %) (6%) (5%) (4%)

(11%) oy O (12%)

Cn 2010 C220M0 Q32010 Q42010 Q1201 02201'1 Q32011 Q42011 12012 Q22012 Q32012 Q42012

Citi Trends Annual Gross Margin Citi Trends Annual Adjusted EBITDA

38.4%
$51,979
34.8%
34.4% 20,338
. B .
2010 2011 2012 2010 2011
NOTE: Soe Appandix for CTRM adj d EBITDA
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We Proactively Managed Out of a Declining Business: 2012 - 2016

® Our Board reacted decisively and successfully to this change in the external
environment

— |n 2012 Ed Anderson returned as CEO and Jason Mazzola was hired as Chief
Merchant

— Citi Trends implemented two key changes in merchandise strategy:

O Within apparel, the Company shifted to a non-branded strategy stressing
private label off-price urban fashion apparel

" The key to this strategy was to buy close-out and over-run
merchandise opportunistically at very low prices from a wide variety
of vendors much closer to the selling season

" This approach enabled Citi Trends to offer more current fashion at
lower prices the customer desired

O In addition, we substantially increased our emphasis on sales of non-
apparel categories such as accessories and home goods

14




Implementing Our New Strategy: Diversifying into Complementary

Product Lines

Our strategy to grow sales of the non-apparel categories of accessories (including footwear) and home
products has contributed positively to revenue growth and diversification

- 0%

—_—

2011 2012 ' 2013 2014 2015 ' 2016

e Accessories & Home Sales Accessories & Home Sales - % of Tatal
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Our New Strategy Is Driving Substantially Improved Performance

Our new merchandising strategies have been a vital factor in driving significant increases
in total customer transactions and units sold, as well as improving gross margins
significantly due to reduced markdowns

Customer Transactions & Total Units Sold (mm) Gross Margin and Markdown Trends

2950 39.0%
36.4%

16.6%

34.8

223 224 10.0%
2mz2 I 2013 ' 2014 . 2015 I 2016 I 202 2013 2014 2015 208
—a=Unit Sales —#—Custamer Transactions =t==Markdowns ===Gross Margin

ik CITI"RENDS




Tight Control of Operating Expenses in a Tough Cost Environment

We have effectively managed our cost structure despite a generally sluggish retail environment
for apparel and significant wage cost pressures from minimum wage legislation and wage
increases implemented by other retailers, including much larger companies

We have maintained store-level labor expenses at approximately 11% through over 80 separate
cost management initiatives implemented over the past five years

Similarly, corporate expenses have been maintained at approximately 7% over the last five years

Store Level Payroll & Corporate Expenses (% of Net Sales)

11.2% 11.6% 10.8% 11.0% 11.4%
> 79% p ¢
7% 7.3% 7.4% A
2012 2013 2014 2015 2016

=== Store Level Payroll Expenses === Corporate Expenses
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Successful Implementation of Efficiency Programs

* Continuous focus on improvement and process optimization to help offset store wage pressure

*  Qver 80 ongoing or executed cost saving initiatives since 2011

Initiative Description Dollar Savings

2013 Revision to Store-Level * Improved POS system and reduced paperwork reguirements at Annual; ~52 million
Opening/Closing POS the store-level
Pracedures

2014  Streamline Markdown * Impiemented 'rifle approach vs shotgun approach” to executing Annual; ~32 million
Process markdowns

* Eliminated stores having to make excessive number of scans of
product not being impacted by a markdawn

2016 Insourced Store Video * Eliminated costly outsourced video monitoring, while improving Annual, $325k, plus much-
Menitoring our loss prevention video manitoring service levels improved logs prevention

* Combined this effort with the consolidation of Loss Prevention, il
Internal Audit and Sales Audit to better identify and focus on risk
areas
2017 Tellermate Rollout * Rollout money weighing machines to reduce the amount of time Annual: 5250k
to count money
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As a Result of the Steps We Have Taken, Our Performance Has
Significantly Improved While Our Peers’ Performance Has Declined

426

Citi Trends

362 bps increase
since 2012

Proxy Peer Mean (27)
214 bps decrease (97}
since 2012 (138)
(214)
20€12 2013 2014 2015 2016

MOTE: CTRN 2017 proxy peers (approved by Board in August 2016} incude FIVE, BKE, CATO, CBK. DEST, DXLG, BOOT, HIBE. TLYS, FRAN, NWY,

1 9 SCVL, §5I, SMRT, ZUMZ. Gardmans Siores excluded due to bankruplcy fling in March 2017, c ITI R E N D S




As a Result of the Steps We Have Taken, Our Performance Has
Significantly Improved While Our Peers’ Performance Has Declined

Adjusted EBITDA Margin

35
Citi Trends

212 bps increase
since 2012

Proxy Peer Mean

324 bps decrease
since 2012

(324)

2012 2013 2014 2015 2016
MOTE: CTRN 2017 provy peers (approved by Board in August 2016} include FIVE, BKE, CATO, CBK. DEST, DXLG, BOOT, HIBB, TLYS, FRAN, NWY,

20 SCVL, 55, SMRT, ZUMZ, Gordmans Stores eacluded dus to bankruptcy Sling in March 2017, c ITI R E N D S




As a Result of the Steps We Have Taken, Our Performance Has
Significantly Improved While Our Peers’ Performance Has Declined

Inventory Turns

Citi Trends 0.3x
0.2x%
0.2x turns increase 0.2x
since 2012
0.0x
0.0x (0.1
Proxy Peer Mean
0.5x turns decrease
since 2012
(0.4x) .
(0.4%)
{0.5%)
(0.6x)
2012 23 2014 2015 2016

MOTE: CTRH 2017 prony peers (approved by Board in August 2016) include FIVE, BKE, CATO, CBK. DEST, DXLG, BOOT, HIBB, TLYS, FRAN, NWY,
2 1 SCWL, 551, SMRT, ZUMZ. Gordmans Stores exchuded due to bankruptcy Bling in March 2017, Citi Trends inventory tums adjusted for next season buys
{see Appandix),
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Four Key Elements of Our Strategy to Create Stockholder Value Going

Forward

* Increase sales of ladies apparel

— Active initiative 1o upgrade fashion content of ladies apparel in order to become a fashion
destination for the Company's core women customers

— In August 2016, hired Brian Lattman as the new Merchandise Manager for the ladies
apparel business with 25 years of apparel experience, including 13 years of retail
experience with Norstan Apparel (Fashion Cents) as well as experience in apparel
wholesale and internet businesses

* Improve merchandise planning and allocation systems to drive increased sales per square foot,
improve gross margins and further reduce markdowns

— In 2014-2015, the Company implemented a new inventory planning system, which allowed
for planning inventory by class, weather zone and store, by season and by month

— In mid-2017, the Company will begin implementing enhancements to our inventory planning
and allocation systems to improve store plans by using merchandise division, department
and class information for each store

* Continue to expand sales of non-apparel categories such as accessories and home products

— Citi Trends is targeting a merchandise mix that is 50% apparel and 50% non-apparel

*  Open additional new stores with high returns on capital

22




We Began Returning Excess Capital to Stockholders 2 Years Ago

We Are Committed to Continuing That Discipline

In 2015 we began returning excess cash to stockholders, initiating a regular
dividend and completing a $15 million share buyback

In 2017 we enhanced our capital return program - while ensuring adequate
reserves to fund growth initiatives and meet other contingencies — by

— Increasing the regular dividend 33%
— Initiating an additional $25 million share buyback

— Committing to return to stockholders excess cash over an $80 million minimum
balance
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Since Shifting Our Strategy, Most of Our 2012 Proxy Peers Have Substantially

Declined, Gone Bankrupt or Been Sold

Relevant
Total Stockholder Return
CTRN 2012 Proxy Peers (3/8/2012 - 3/8/2017) E:::l‘;:ﬁic.::si;
Body Central Declared Bankruptey in 2015 Our Sector
The Wet Seal Declared Bankruptey in 2015 2017
Pacsun Declared Bankupicyin2016 - rialt
bebe stores (92.0%) RueZ1i®
Stage Stores (82.0%)
Destination Maternity (68.4%) 2016
Agropostale
The Buckle {46.1%) Joyee Leslie
Christopher & Banks (35.2%) PacSun
Zumiez (34.3%)
New York & Company (31.5%) Bmf%fnw
Destination XL Group'" (24.6%) Deb Shops
The Finish Line (24.0%) Simply Fashion
_The Cato Corporation ______________________________ Fil s S B A S Vet Seal
Hot Topic Acquired by Sycamore Partners in 2013 2014
Jos. A. Bank Clothiers Acquired by Men's Wearhouse in 2014 Ashley Stewart
rue 21 Acquired by Apax Partners in 2013 Corway / CW Price
dELiA%s

Citi Trends 50.3% Loxfenglture

Formerly Casual Male Retad Group

ar plan 1o Houidete all and eventory and close all steres by the end of May 2017,
Rmmmwnln:mumﬂan Pcrmmupnﬂllm haz fied forb o "Mnmmdhﬁdng
default on some of its debt (Scurce: Reuters, hipuio icle ; - I E g
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In a Challenging Retail Environment, We Have

Meaningfully Outperformed Our Peers and Benchmark Index

Total Stockholder Return Relative to Peers and Index!!

=—Citi Trends =—Proxy Peer Median -———S&F 600 Retailing

130.0% -

[ [ aver | over |
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Macellum’s Various Peer Groups Are Not Comparable to Our Business

¥ Macellum compares us to the S&P 500 “ We believe the S&P 600 Retailing Index is a
Retailing Index more relevant benchmark
* 32 large-cap companies * 43 small-cap companies
*  Average mkt cap/: ~§38 billion *  Average mkt cap't ~$960 million
*  Includes the largest global internet retailers and ®  Primarily traditional brick and mortar specialty
massive integrated retailers retailers (e.g. Cato, Francesca's and Finish Line)

1
wey |
| amazon pricel ® a @ oy £
: amazon pricelinecon NETFLIX t,,p” @ Expedia Q SR
:mncap"lr $ ~429bln $~B8bln $~61bin $~6bin $~18bin $~30bln $~18bin $~T2bln $-1Elllbln:
_____________________________________________________________ I
& 4
| 1
o How are these relevant to us for comparison purposes? ==--- 4
1. AsofApil 21, 247
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(Cont'd)

Macellum’s Various Peer Groups Are Not Comparable to Our Business

¥ Macellum compares us to TJX, Ross Stores

and Burlington

v We believe our current proxy peers are a
more relevant benchmark

Substantially larger than us: on average, ~10,000%
larger than our mkt cap, ~2,400% larger than our
sales, ~825% larger than our store square footage!"

More diversified business model in terms of:

— Product categories sold

— Customer segments targeted by multiple store
chains

— Access to a broader, more diverse array
of brands

Much broader geographic coverage, both in the
U.S. and globally {e.g. over 25% of TJX stores are
ex-U.5.)

1. Basedon LTM financials as of Januery 38, 2017

28

Small-cap specialty retail companies, much closer
to Citi Trends in terms of:

— Size (e.g. mkt cap, sales)

=~ Breadth (e.g. geographies, target markets,
product lines)

— Business model and store metrics
— Economies of scope and scale

Predominantly apparel, accessories and footwear
retailers

Affected similarly by macro changes in the industry
and U.S. economy




Macellum’s Various Peer Groups Are Not Comparable to Our Business

(Cont'd)

We don't compete for customers with premium/luxury companies like Kate Spade, Lululemon and L
Brands (Victoria's Secret / Bath and Body Works), or with non-apparel retailers like Big Lots and Ollie's.
Mor are we anywhere near the size of Macellum's third attempt at a "peer group”.

* We believe our current proxy peers are a
more relevant benchmark

Company Market Cap($mm)( LTM Revenue$mm) Company Market Cap{Smm]}'t LTM Revenue($mm)

% Macellum’s Second Revised Peer Group

American Eagle $2.560 §3.610 Bool Barn 5284 %16
Big Lots 2,225 5,200 Christopher & Banks 50 382
Burington Stores 6,849 5591 Destination Maternity 45 434
Chico's 1819 24786 Deslination XL Grp. 132 450
Gap 10,240 15516 Five Balow 2618 1,000
Kate Spade 2250 1,381 Francesca's 583 487
L Brands 14 207 12 574 Hibbett Sports G048 873
Lululemvon Athletica 275 2,344 Mew York & Co, 115 929
Ollie's Bargain Oullet 2,250 890 Shoe Camival 435 1,001
The Children's Place 1573 1,785 Stage Stores 76 1,443
Ross Stores 25434 12,867 Stein Man 118 1,361

The Buckle 218 875

The Cato Corp. 586 857

Tilly's 261 569

Zumiez 454 235
Citi Trends 266 %695 Citi Trends $266 $695
Mean $7.007 $5,840 Mean $488 $828
% Higher Than CTRN 2,536% T40% % Higher Than CTRN 83% 19%
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Recent Additions to Our Board Have Provided Additional Fresh
Perspective and Expertise in Off-Price Retail Apparel

Barbara Levy * 40 years' retail merchandising experience including 14 years in off-price retail
Joined the Board Aug. 2016 apparel

T 2 * Previously held various senior merchandising positions, including Executive Vice
Retail industry veteran with

; iry i President with Ross Stores, and Senior Vice President and General Merchandise

extensive refail merchandising M ; X

. . anager with Macy's
off-price apparel experience

* Served as Senior Strategy Advisor for ideeli, Inc, focusing specifically on
building its merchandising team and devising new strategies for its vendors and

brands
Laurens M. Goff * Co-founder and Managing Partner of Stone-Goff Partners, a private equity firm
Joined the Board Nov. 2013 that focuses on the Consumer sector

Stratedic and fransactional *  Previgusly with Furman Selz LLC and Hampshire Equity Parners, where he
axpad?se in the Consumer & sourced, executed and managed private equity investments in Consumer &
Speciatty Retail sector Specialty Retail businesses, including Citi Trends prior to its IPO

i CITI"RENDS




Our Board Has the Right Mix of Necessary Skills and Experience to
Continue Driving Value for All Stockholders

Public Company Retail / Apparel

Experience
CTRN Has
T Board Senior Mgt Merchandising Strategic Finance /] Outperformed
= Experience  Experience I Off-Price Leadership Accounting Peers During
Tenurall)
Edward
e Chairman 16 &7 ¥ ¥ ¥ v ¥
Lead
John Lupo Independent 14 70 L ¥ v v v
Director
Independent
Brian Camey Dirscior 10 56 s ¥ v ¥ o
Independent
Laurens Goff Directer 4 44 ¥ v v
Independent
Lawrence Hyatt Cirector 11 [¥] v ¥ v v L
Independent
Barbara Levy Directer ] 62 ¥ ¥ v v v
Independent Director Average ] 58 |
Skilis and experiences represented on the Public company leadership Relevant industry Finance expertise is vital
Citi Trends Board include retail operations experience provides unique experience is critical to to considering impact of
(including merchandising [/ off-price insights and skills for understanding our strategic initiatives on key
exparience) and strategic leadership, as effective management business and developing aspects of our business
wall as finance f accounting. guidance and oversight the right strategy like vendor financing etc.

1. CTRM tolal stockholder retuen vs. 2017 proxy pesrs
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Overwhelming Support for Our Compensation Strategy

——————————— 1
Stockholder . I
. . i
Meeting m Stockholcer Sapport- !
2016 For For : 99.1% :
2015 For For I 99.0% |
| |
2014 For For I 99.1% I
e e —————— |
CEO Compensation Structure Aligned with Shareholder Value!!
CTRN Proxy Peer Mean'?

Base Salary,
Ja% Performance-
and Equity-

Parformance-
Base Salary, and Equity-
50%

based

based, L
LA

B6%% 3

Baped on FY 2014-2016 average CED compenation
2. 216 compensation data inchuded for CTRM, BKE, CATO, FRAN, HIBE. 551 TLYS and ZLIMET; remaining pears ane sveraged over FY 2014-2015
{2016 cata not yat avadable)
33 3. Includes bonus, non-equity incentive pay, resiricted steck and cptions.




Compensation Is in Line with Our Peers, While Stockholder Returns

Are Above the Peer Median

CEO Compensation

CEO and Chairman Compensation Total Stockholder Returns

FY 2014-2016 Avg.!" FY 2014-2016 Avg." FY 2014 - 2016
{5 millions) {5 milliores) -
FRAM SCWVL i 6%
cato | c1rn =
BKE CATO 3%
ssi FIVE T o
BOOT TLYS 1 3%
Aw____m ________________ FRAN (1) I
OXLG UMz (2%
DEST DHEE- - — — - ea
Median — - - GraN -m— 5 — BHE- - — — 4%
FIVE poor” s
GMAN 516 HIBE 2.8 HIBE {45%)
SCAVL 55 GMAN 516 WY {53%)
HiBE 85 SCVL S5 SMART 55%)
TLYs $12 TLYs 512 DEST | (76%)
CBK 509 TUMZ 1.2 CBK [(852%)
ZuMz 508 cBK s10 581 EIE
SMAT | $04 SMRT |m 504 GMAN (E%)

& 2.0 =0
Peer Average: $2.2mm
Pear Madian: $1.8mm

Source: Prosy Insight, FactSet, public filngs

6.0

-3 520 .0
Peer Average: $2.4mm
Peer Median: $2.1mm

6.0

(00 (50 0% 50%

Peer Average: (39%)
Peer Madian: (43%)

1. 2018 compensation data included for CTRN, BKE, CATO, FRAN, HIZB, 551, TLY'S and ZUMZ; remaining pears are averaged over FY 2014-2015 (3016 data not yet availablae)
2 TSR calculation based on B2OT's IPO price on 10302014 to 3312017

3 FY changed from 1DVIVZ01 303002014 (FY2014) te 24 2014- 1302015 (FY 2015); TSR calcubation ks frem 272014 to 1262017
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Value Enhancing Change Has Already Been Underway at Citi Trends;

Macellum Has Not Suggested Any Meaningful New Proposals

= Changes in the branded urban apparel market and our business model make it

Operating ]
performance less relevant to compare our business today to ten years ago
= Our new strategy has delivered years of profitability, growth and stability
+  Many other small-cap specialty retailer peers have languished or failed
Stockholder + Our TSR has well outperformed our peers on a 1-, 3- and 5-year basis
LDl +  Macellum has cherry picked various peer sets of much larger companies with
very different store metrics, business models and scope of products and markets
Capital + %15 million buyback and regular dividend announced in 2015
allocation + This year announced an additional $25 million buyback and increased dividend,
as well as a capital allocation plan for the future
Board = Separate CEO and Chairman
composition = Lead Independent Director, 5 of 6 directors are independent {avg tenure < 8 yrs)

+ Diverse set of skills and experience in retail apparel, governance and finance

Compensation = Compensation closely aligned with our strategy and long-term stockholder value

+  Consistently have had the support of 1SS, Glass Lewis and 99% of stockholders

< CITI"RENDS




Nothing Suggests Macellum’s Nominees Would Enhance Stockholder
Value at Citi Trends

Macellum’s Board Nominees

Jonathan = NO retail operating experience

Duskin #  NO understanding of the off-price or urban fashion market
* Has repeatedly destroyed stockholder value as a Director
- Elected to Christopher & Banks hoard as a result of a proxy contest — stockholders have lost
almost 40% since Mr. Duskin joined the board
- Resigned from Whitehall Jewelers board weeks prior to the company's declaring bankruptey
= At least two private retail companies, KB Toys and Plviz (holding company of Levitz Furniture)
@ were liguidated while Mr. Duskin's fund was owner and he served as director
Liquidated in 2007 Joined Board Exited Board Market Cap ($mm)t" Return Alpha® :
2 - Christopher & Banks Jun-2016 Present 823 I (38.7%) (40.0%) 1
Liquidated in 2008 The Wet Seal Mar-2006 Oct-2012 3479 : (43.2%) (76.4%)
Vhitehall Jewelers Mar-2006 May-2008 26.5 LRas.ngnad just prior to bankrupicy :
Paul % NO public board experience
Metcalf

= EXTREMELY LIMITED public company senior management experience (less than 18 months)
*  NO experience focused on the urban fashion market
= NO strategic view articulated for how to create stockholder value at Citi Trends

Source: FactSst az of March 27, 2017; Company flings,
1. As of date jeined Boand.
2. Return on stock (including reinvested dhidends) against the SEP 600 Retai index.
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Christopher & Banks Lost Half of Its Value since Macellum’s Campaign

Caused a Majority Change on the Board, Including Adding Mr. Duskin

e ' 49.1% lost |
' in one year

s ChiFiStopher & Banks s SR P GO0 Retailing

10.0%
0 U'I “!l TN
(10.0%) 4

1MTIZ01T: CEBK
announced the
departure of its
President & CEO
Luknn Via

(20.0%) 1 3M 012016 CBK
settled with Macellum
and agreed to
(30,09} - nominate four new

Bl30i2016: CBK Q2
2016 Earnings
Announcement =

directors including missed both INS201T: CBK
Mr. Duskin revenue and EPS Q4 2016 Eamings
profections Announcement —
(40,0%) - missed both
revenue and EPS
projections
(50.0%) -
(80.0%;) -

Mar-16 Apr-16 Mey-16 Jun-16 Jul-16 Aug-16 Sep-16 Oct-16 Maw-16 Dec-16 Jan-17 Feb-17 Mar-17

Source: FaciSel as of March 27, 2017; Company Bings.
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We Do Not Believe a Proxy Fight Is Necessary

We Have Tried to Avoid It

*  Citi Trends has long been committed to ongeing, constructive dialogue with its stockholders

*  When we were first approached by Macellum this February, we took this same open, collaborative
approach. Macellum demanded the Board add two new directors, including its own CEO

*  Over the past two months we made five settlement offers:

— We proposed promptly adding two additional independent, well-qualified directors not
affiliated with Macellum, but who were mutually-agreeable to both Macellum and the Board

— Even after Macellum filed its preliminary contested proxy, we again proposed a settlement in
which we would promptly appoint two new directors from a list provided by Macellum (but not
otherwise affiliated with Macellum), so long as they satisfied the Company's corporate
governance guidelines

* Macellum has rejected every overture we have made, insisting that its CEO be appointed to the
board at any cost
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We Believe It Is Clear Which Slate Provides the Best Qualifications to

Continue Delivering Superior Returns

Strategic Vision for
CTRN

Public Company
Board or
Management
Experience

Off-Price Retail
Experience

Alignment with
Stockholder

Interests

— Citi Trends’ Slate

Edward Lawrence Barbara
Anderson Hyatt Levy

Macellum's Slate

Jonathan Paul
Duskin Metcalf

¥ Proven strategic plan with a track

record of driving growth and superior
stockholder returns

¥ No value creation proposition has
been articulated that's additive to
steps we already have well underway

¥ Mr. Anderson and Mr. Hyatt have
decades of public company board and
senior management experience,
including in retail

X Stockholders have lost millions while
Duskin served as director; Mr. Metcalf
has no public board history, little
executive management experience

v Ms. Levy has 14 years of experience in
this space; Mr. Anderson has decades
of experience, with a focus on urban
fashions

% Mr. Duskin has no retail operating
experience; Mr. Metcalf has no
experience focused specifically on
urban fashions

Company management and Board hold
a combined 4.2% stake in Citi Trends

Macellum holds a 3.9% stake in Citi
Trends




Conclusion: The Right Leadership and the Right Strategy to Increase

Stockholder Value

Citi Trends began a strategic pivot in 2012 which, under Ed Anderson’s leadership, has
dramatically improved our performance over the last five years

Significant changes in the retail environment and the branded urban apparel market
forced significant strategic adaptation on our part

Amid a difficult environment for small-cap specialty apparel retailers, Citi Trends has
delivered superior 3- and 5-year total stockholder retum as compared to our peers and
our sector benchmark

In the process, we developed a strong, deep management team, as evidenced by the
recent promotion of Bruce Smith to acting CEO

Macellum’s nominees offer no relevant experience, skills or perspectives that are not
already well-represented in the boardroom

The current Citi Trends Board is strongly determined to drive increased stockholder
value

We ask you to vote your shares in support of ALL THREE of your Board’s
nominees on the BLUE proxy card
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Appendix: Adjusted EBITDA Reconciliation

{(E000s) 2012 2013 2014 2015 2016
MNet Sales $654,653 $622,204 $670,840 $683791 $695175

MNet Income ($2,225) $464 $8,966  $15527  $13,331

Plus;

Interest Expense 212 194 200 242 159

Income Tax Expense (2,5186) (754) 2,144 8,787 6,020

Depreciation 23,950 21,974 20177 18577 17,090

Less:

Interest Income (260) {281) {187) (339) (571}
EBITDA $19,161 $21,597  $31,300 $42794 336,029
Asset Impairment 1177 1.542 83 - 33
Gain on Sale of Former Distribution Center - {1.526) - - -
Adjusted EBITDA $20,338  $21,613  $31,383 $42,794  $36,342

Adjusted Margin 3.1% 3.5% 4.7% 6.2% 5.2%
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Appendix: Inventory Turnover Calculation

{$000s) 2011 2012 2013 2014 2015 2016
Cost of Goods Sold $426,904 $394,445 §$418,416 $416,779  $428/167
Inventory 131,526 141,473 126,501 131,057 137,020 134,649
Less: Next Season Buys (12,941) (20,254) (18,572} (21.670) (24.423) (21,480)
Adjusted Inventory 118,585 121,219 107,929 109,387 112,587 113,189
Inventory Turnover 3.6x 3.4x 3.9x 3.8x 3.8x
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Important Additional Information

Citi Trends, its directors and certain of its executive officers may be deemed to be participants in the solicitation of proxies from Citi Trends stockholders in
connection with the matters to be considered at Citi Trends’ 2017 Annual Meeting to be held on May 24, 2017. On April 3, 2017, Citi Trends filed a
definitive proxy statement (the “Proxy Statement”) with the U.S. Securities and Exchange Commission (the “SEC”) in connection with any such solicitation
of proxies from Citi Trends stockholders. INVESTORS AND STOCKHOLDERS ARE STRONGLY ENCOURAGED TO READ THE PROXY
STATEMENT AND ACCOMPANYING BLUE PROXY CARD WITH RESPECT TO THE 2017 ANNUAL MEETING, AND OTHER
DOCUMENTS FILED WITH THE SEC, CAREFULLY AND IN THEIR ENTIRETY AS THEY CONTAIN IMPORTANT INFORMATION.
Detailed information regarding the identity of potential participants, and their direct or indirect interests, by security holdings or otherwise, is set forth in the
Proxy Statement and other materials to be filed with the SEC in connection with Citi Trends’ 2017 Annual Meeting. Stockholders may obtain the Proxy
Statement, any amendments or supplements to the Proxy Statement and other documents filed by Citi Trends with the SEC for no charge at the SEC’s website
at www.sec.gov. Copies will also be available at no charge at the Investor Relations section of our corporate website at www.cititrends.com.




